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Earlier impressions, which, under the form of ideas, have lost
their power to affect consciousness, can still exert an influence
upon the voluntary act, especially if they are combined with
other elements that belong to the immediate present Such
excitants of the will as these, which fail to reach their full
effectiveness, but which precede and accompany the indi-
vidual action, remain in the stage of feeling. Since, how-
ever, even those stimuli which pass over into an active
alteration of consciousness are perceptible as feelings before
they bring about their result, the feelings may be treated as,
generally speaking, the most immediate conditions of volun-
tary activity. In so far as they anticipate the voluntary act
by their general quality and direction, they serve as the im-
mediate motives of volition. The only way in which any
other kind of conscious state can operate on the will is by
becoming a state of feeling: in itself it may be a mediate
but not a direct motive of volition. Every feeling is, on the
other hand, an immediate motive; every feeling of pleasure
marks a striving towards the object that excites the pleasure;
every unpleasant feeling a striving against its object, and the
effort towards or away from the object becomes voluntary
activity whenever it is not checked by opposing feelings.
This direct relation between feeling and action seems, at
first sight, less clear in the case of many feelings, such as
those belonging to the intellectual and aesthetic classes.
Really, however, it is only more easily overlooked here be-
cause of the forms assumed by the voluntary act under such
circumstances. A person lost in contemplation of a work of
art is striving to preserve his perception of it, and his will
offers a powerful resistance to other and distracting impres-
sions. /Intellectual activity requires a very high degree of
internal tension on the part of the will, and this tension is
brought about through the strong affective motives of in-
terest and satisfaction.